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S. No. Lecture Topics to be covered Target
No. Outcome

1 1 Course Introduction — Need of value Col
education.

2 2 Understanding the need, content and process Col

for Value Education.
3 3 Classification of VValue Education: Col
understanding Personal Values, Social
Values,e Moral Valuese & Spiritual Values
4 4 Understanding the difference  between Col
ideology and values. Understanding

5 5 Meaning and nature of human values; Co2

6 6 Significance of human values in life Co2

7 7 Relation between values and ethics Co2

8 8 Harmony with self, Society and Nature. Co2

9 9 Process for Value Education. Co2

10 10 Activity related to human values Co2

11 11 Activity related to business ethics Co2

12 12 Relevance of Human values: Integrity Co3
Empathy

13 13 Loksangrah, Brahmvihara Co3

14 14 Theory of Naya (Jainism), Deontology, Co3

Virtue Ethics, Utilitarianism
15 15 Virtue Ethics, Utilitarianism. Co3
16 16 Understanding the relationship among: Self, Co3
Identity and Personality
17 17 Understanding Integrated Personality — with Co3
the three gunas theory of Sankhya

18 18 Continue the theory Co3

19 19 The Science of Happiness and Well-Being Co4

20 20 Continue the conecept Co4

21 21 Approaching comprehensive understanding of Co4
well-being

22 22 Introduction to Positive Psychology: Co4

Understanding Happiness and Well-Being




23 23 Relation to Happiness. Co4
24 24 Introduction to  Positive  Psychology Co4
Understanding Happiness and Well-Being
25 25 The PERMA Model Positive Emotion, Co4
Engagement
26 26 Continue the above model Co4d
27 27 Meaning, and Accomplishment Co4
28 28 Work-Life Balance and Happiness Co4
29 29 Co5
Professional Ethics and Global Citizenship
Nature
30 30 characteristics and scope of professional Co5
ethics; Types of Professional Ethics
31 31 e Professional Values: Trusteeship,
Inclusiveness, Commitment, Sustainability Co5
32 32 Accountability, Transparency, Impartiality. Co5

and learning, decision making,e partnership
building




